
Blind Flight?
For the past five years, the FMCG mar-
ket has been operating under uncertain 
economic conditions, fluctuating in in-
tensity. Consumer activity, unpredictab-
le market environments, and ever-chan-
ging regulations continuously reshape 
plans. Skyrocketing prices, soaring infla-
tion, volatile exchange rates, and dwind-
ling hopes for a balanced supply-dem-
and environment – these are the only 
“constants” we can rely on.
Why is it a blind flight? Everyday busi-
ness operations require plans. Plans that 
allow for measurable performance and 
results, providing a long-term vision for 
expansion, development, and adaptation 
to changes. Economic stability would be 
the foundation of all this – giving wings 
to every market player to soar high, even 
against the wind. But with uncertain eco-
nomic conditions, every plan becomes 
unreliable. Adapting to new daily challen-
ges drains resources, shifting focus from 
long-term strategies to immediate daily, 
weekly, and monthly survival plans. Mo-
reover, economic instability affects not 
only businesses but also shapes consu-
mer behavior and decision-making. Cur-
rently, most companies in the FMCG mar-
ket are struggling with these issues. Even 
the best ideas, development plans, and 
strategies cannot thrive if the regulatory 
environment remains unpredictable, and 
price, exchange rate, and cost stability 
are out of reach. Under these conditions, 
businesses are left navigating blindly.
We fly because we must. But where are 

we headed? Where will we land, and in 
what condition? These questions remain 
unanswered for now. The breakthrough 
that should come from a flying start is 
still nowhere to be seen in the FMCG 
sector. Yet, we remain hopeful that as 
we continue our journey, the turbulence 
will ease, a clear direction will emerge, 
we will find the right speed, and a safe 
landing strip will be in sight – allowing 
our passengers to feel secure and travel 
more frequently on predictable routes.
At this year’s Business Days Conference, 
we invite everyone on a journey like this. 
We entrust ourselves to our Captains and 
their expertise. We will listen to why they 
chose their specific flight path and how 
they navigate to keep their planes on 
course. Every passenger will be traveling 
first-class, but that doesn’t necessarily 
mean what they hear and experience 
will be reassuring. Still, we believe that 
through this shared journey and experi-
ence, we will learn how to find the best 
possible landing strip – even in blind 
flight – so that we can take off again and 
continue flying together.
We look forward to welcoming everyone 
from September 22-26 in Tapolca, at the 
Hunguest Hotel Pelion, for the largest 
annual FMCG conference. And for tho-
se who are interested, this year’s event 
can be extended with a special weekend 
program, offering an engaging, small-
group experience.

FMCG Market Updates

Departure & Arrival:  
International  
FMCG Airport  
(Tapolca, Hunguest Hotel Pelion)
Ticket Validity: 

22-26 September 2025
Optional Flight Extension: 

26-28 September 2025

Dispatch Service: 
marketing@trademagazin.hu

SponSorS:

DECOrATiOn PArTnEr OF ThE EVEnT: POS SOlUTiOnS hUnGArY  •  OFFiCiAl PhOTOGrAPhEr PArTnEr: BUDAPEST hEADShOT BrAnDinG

Chief patron of the conference:  
Dr István Nagy, Minister of Agriculture
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Chief patron of the conference:  
Dr István Nagy, Minister of Agriculture

Members of the Chain Bridge Club will also be there at the conference:
Tibor Székács president (Kende retail/Avokado); László Hovánszky honorary president for life; Sándor Baja (randstad); Ildikó Balázs (Auchan); Máté Balogh (lindt); 
Tibor Balogh; Zsófia Bánhegyi; Attila Bánhidi; László Benedek (Agroloop hungary); László Békefi (Coca-Cola hBC); Dr Péter Boros; Dr Ágnes Fábián (henkel); Zoltán 
Fekete (Márkaszövetség); Dr Béla Fischer; László Flórián (Praktiker); György Földesi (Al-rushaid Group); Zoltán Gazsi; Zoltán Házi; Gabriella Heiszler (SPAr); Zsuzsanna 
Hermann (Trade magazin); Lívia Jeszenszki (reál); István Justin (real nature); Ferenc Kedves; Ágnes Kovács (Coca-Cola hBC); Katalin Laknerfi-Korin (Zwack Unicum); 
Dr Ákos Kozák (lmpetus research); Szilvia Krizsó (KrizShow); István Matus; János Mezei (Co-op Star); László Murányi; Kornél Müller (Törley); Ottó Németh (herbow); 
Péter Noszek (nestlé); Zsolt pálinkás (Tesco); Zoltán poór (Puratos); József Rácz (Prémium Kert); Kornél Saltzer; Gergő Soltész (Ostoros Családi Pincészet); Attila Sófalvi 
(Mars); György Sóskuti;  Bernadett Strasser-Kátai (real nature); Judit Szalóky Tóth (The Coca-Cola Company); Péter Szautner (Bonafarm); József Tarsoly (Perla harghitei/
Apemin Tusnad); Dr Imre Tímár (Tanner Trade); Zoltán Tóth (Mindz); Zoltán Venter (Essity); Géza Vince (Auchan); Zsolt Vuleta (Borsodi Sörgyár); Bálint Zsinkó (Graboplast)

FlIGHT SCHeDUle

08:30  Check-in, waiting in the VIP lounge VIP lounge 09:30
09:30 Trade aIrlInes	 Boarding	for	Trade	Airlines	flights  Information from the cabin crew: emílIa Krug agóra 09:45 
  Trade airlines air marshal’s welcome speech: ZsuZsanna Hermann, CeO and editor-in-chief of Trade magazin
09:45  BlaCK BOX agóra 10:00 
   “sold-out cities  the impact of major events on local hospitality”
    BálInT OláH, director of mastercard
10:00 Passenger Plane CaPTaIns’ BrIefIngs: general market analysis and association overviews of the past year and a half, agóra 12:00 
  with a vision for the next period presented by our invited speakers: exclusive HoreCa market research  
  prepared for the conference, sectoral introductions, and reports from professional organizations
   “different destinations, changing eating habits  so, what’s on the menu?” 
    Tünde TurCsán, managing director of Yougov shopper
   “everyone fasten your seatbelts! situation report on Hungarian hospitality” 
    lásZló KOVáCs, President of the Hungarian Catering Industry association (mVI), owner of la fiesta Party service 
   “Can public catering renew itself?” 
    anna ZOlTaI, President of the national association of Public Caterers (KÖZsZÖV)
   “Times are changing, trends and foods are changing too?” 
    dr. BeáTa Olga felKaI, deputy state secretary, ministry of agriculture
   “Headwinds and turbulence  a confectionery panorama from the control tower” 
    lásZló selmeCZI, managing director of the Hungarian Confectioners’ association (mCI)
12:00  meeting in the transit VIP Buffet VIP Buffet (level -1) 13:00
13:00 flYIng sauCer CaPTaIns amOng THemselVes:  exclusive HoreCa market research prepared for the conference  agóra 14:30 
	 	 and	reflections	from	HoReCa	professionals	on the research data and reports from professional  
  organizations, analyzing the events of the past year, and sharing forward-looking thoughts with the  
  audience on expected challenges and possible solutions
  CaPTaIn’s BrIefIng:
   “Tradition and evolution  preserving heritage and understanding change” 
    Ákos	Bősze,	HoreCa development lead at meTrO
  CaPTaIns amOng THemselVes:
    IsTVán BruZsa, sales manager at nestlé Professional
    KárOlY gerendaI, Owner of michelin-starred restaurants Costes and rumour
    zolTÁn	kőRössy, founding Partner of eventTrend group
    gergelY némeTH, Commercial director of Chef market
    áKOs Taferner, HoreCa director at meTrO
14:30 aIr fOrCe One TaPOlCa “HoreCa Heroes 2025” competition award ceremony and prize giving. agóra 15:00 
  awards presented by: dr. BeáTa Olga felKaI, deputy secretary of state at the ministry of agriculture,  
  aTTIla KasZás, President of the HoreCa & event section of the Hungarian marketing association (mmsZ),  
  and ZsuZsanna Hermann, Vice President of the section, as well as KrIsZTIna BódI, Operational manager of the section
15:00  airport shopping and meetings in the food court food court 15:30
15:30 gYrO(s)COPTer CaPTaIns amOng THemselVes:  Overview of HoreCa market trends from the perspective of  agóra 16:30 
  suppliers, operators, hospitality professionals, and professional organizations 
   ZOlTán gOTTwald, Owner of Hotel gottwald
   CsaBa KanIZsaI-TóTH, CeO of fán group
   aTTIla mOlnár, Owner of arany Kaviár
   nándOr darVas, Central Buyer for dry goods at mirbesz
16:30  airport shopping and meetings in the food court food court 17:00
17:00 flYOVer sIgHTseeIng flIgHT  TaKe-Off wITH Our surPrIse guesTs agóra 18:00
   Conversation with ádám KelénYI, Owner and managing director of szamos marcipán, and ádám PaTaKI,  
   Owner of Pataki Confectionery, Board member of the Hungarian Confectioners’ association
18:00   waiting for connection, meanwhile: meTrO cocktail party and oyster tasting  VIP lounge 20:00 

in the transit area until dinner
20:00  Dinner	in	the	hangar,	performance	by	Mariann	Falusi	courtesy	of	Prémium	kert	Group,	raffle external hangar 00:00
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Departure Flight programme gate arrival
08:00  Check-in, waiting in the VIP lounge VIP lounge 09:00
09:00 Trade aIrlInes	 Boarding	for	Trade	Airlines	flights	  Information from the cabin crew: emílIa Krug agóra 09:15
09:15  BlaCK BOX agóra 09:30
   “The new faces of the Hungarian shopper  crossroads for retail”
    VIKTórIa HaásZ, senior Consultant at mastercard
09:30 saIlPlane  CaPTaIns’ BrIefIngs: general  macro- and agri-food, industrial and trade market assessment agóra 10:45 
  of the past one and a half years, and visions of opportunities and challenges for the coming one 
  and a half years with our invited speakers and panelists
   “no Plan B. Hungary’s growth imperative (and other outlooks for 2026)”
    dr. áKOs KOZáK, Co-founder and research director of the equilibrium Institute
   “what will happen to you, dear (?) retail?”
    dr. Tamás KOZáK, secretary general of the national Trade association (OKsZ)
10:45  air refueling food court 11:00
11:00 JumBO JeT CaPTaIns amOng THemselVes: agri-food status report current challenges, opportunities,  agóra 12:15 
  strategies and plans in a roundtable discussion
   dr. BeáTa Olga felKaI, deputy secretary of state at the ministry of agriculture
   BenCe gerlaKI, state secretary of the ministry of national economy (invited)
   Tamás éder, President of the responsible food manufacturers association (fésZ)
   dr. Tamás KOZáK, secretary general of the national Trade association (OKsZ)
12:15 aIr fOrCe One TaPOlCa “Hungarian Product Trade award 2025” competition award ceremony. The main patron of the competition  agóra 12:30 
  is dr. IsTVán nagY, minister of agriculture. awards presented by: dr. BeáTa Olga felKaI,  
  deputy state secretary, ministry of agriculture, esZTer BenedeK, managing director of Hungarian  
	 	 Product	nonprofit	ltd.,	and	ZsuZsanna Hermann, managing director and editor-in-Chief of Trade magazin.
12:30  meeting in the transit VIP Buffet VIP Buffet (level -1) 13:30
13:30 CHarTer flIgHT CaPTaIns amOng THemselVes:  suppliers’ current challenges and opportunities in roundtable discussions  agóra 15:15
  CaPTaIns’ BrIefIngs: 
   “Caught between realities, hoping for development  where is the Hungarian food industry in autumn 2025?”
    Tamás éder, President of the responsible food manufacturers association (fésZ)
   “Voice of the Consumer 2025”
    anITa meKler, Partner at PwC Hungary, Consumer and retail Industry leader
  CaPTaIns amOng THemselVes:
   gergelY BálInT, Commercial director at nestlé
   gYÖrgY galánTaI, Commercial director at Hell energy
   éVa KulICH, Commercial and marketing director at Haladás mzg. goldenburg
   PéTer sZauTner, deputy CeO and strategic director at Bonafarm
15:15  airport shopping and meetings in the food court food court 15:30
15:30 CHarTer flIgHT CaPTaIns amOng THemselVes: buyers’ current challenges, new strategies, opportunities agóra 17:00 
  in a roundtable discussion
   dr. BeáTa KáPOlna, Purchasing director at meTrO
   ZOlTán nePP, managing director responsible for Purchasing at lidl
   ZOlTán nOsZlOPY, deputy CeO and Purchasing director at CBa
   Tamara PéTer, fresh food Purchasing director at Tesco
   aTTIla sZaBó, Head of Purchasing at CO-OP Hungary
   lásZló Varga, Product Purchasing director at auchan
   KrIsZTIna VárKOnYI, Purchasing director at sPar
17:00  airport shopping and meetings in the food court food court 17:15
17:15 CHarTer flIgHT CaPTaIns amOng THemselVes: domestic chains and tobacco shops’ current challenges  agóra 19:00 
  and opportunities in roundtable discussions
  CaPTaIns’ BrIefIng:
   “Turbulence: How to weather the storm of consumer panic?”
    CHrIsTOu andreas, managing director of retail Zoom
   “growth is Based on Partnership”
    laJOs sZaBó, Commercial director at szerencsejáték
  CaPTaIns amOng THemselVes:
   TIBOr feKeTe, member of the Board of CO-OP Hungary, Chairman and CeO of Coop szolnok
   ZsOlT gYelán, Vice President of CBa
   líVIa JesZensZKI, managing director of reál
   zsolT	VéGső,	Part-owner of Kerekes and Hansa-Kontakt
  CaPTaIn’s BrIefIng:
   “Optimization and risk minimization in card payments”
   ferenC B. TóTH, managing director of myPOs
19:00   waiting for connection VIP lounge 20:30
20:30  	VDinner	in	the	VIP	Buffet	(level	-1),	airport	song	festival	in	the	transit	area,	raffle VIP Buffet/VIP lounge 01:00
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Departure Flight programme gate arrival
08:00  Check-in, waiting in the VIP lounge VIP lounge 09:00
09:00 Trade aIrlInes	 Boarding	Trade	Airlines	flights	 	Information	from	the	flight	attendant:	sZIlVIa KrIZsó agóra 09:15
09:15  BlaCK BOX agóra 09:30
   “The rollercoaster of e-commerce, where technology leads and experience drives forward”
    gYula gallIna, Business development director at mastercard
09:30 JeT aIrCrafT CaPTaIns’ BrIefIng: general market assessment of the past one and a half years agóra 10:45 
  and future opportunities based on corporate data and household shopping habits
   “How can Hungarian economic growth be restarted?”
    TIBOr BOdOr, Head of Corporate division, K&H Bank
   “The world is ours!  Through the eyes of Hungarian families via the household panel”
    Tünde TurCsán, managing director at Yougov shopper
   “amid turbulence: The online fmCg market’s search for direction 	When	will	a	charter	finally	become	a	scheduled	flight?”
    nOrBerT madar, Head of digital Commerce, PwC Hungary
10:45  air refueling food court 11:00
11:00 JeT aIrCrafT CaPTaIns amOng THemselVes: challenges and successes of e-commerce in a roundtable discussion agóra 12:30
   andrás ardó, Head of e-commerce at nestlé
   ádám fürJes, Head of webshop at rossmann
   OrsOlYa HarTYánYI, managing director at wolt
   eMőke	kIss, director of e-commerce at auchan
   PéTer sárKÖZI,	Marketing	Planning	and	operations	Manager	at	kifli.hu
  CaPTaIns’ BrIefIng:
   “from waste reduction to category  How did upcycling become a business success?”
    JúlIa dalmadI, founder of Transfoodmission, upcycling Portfolio Consultant at rohlik group
   “Consumer demands and solution trends in e-commerce in 2025”
    lásZló Varga, Commercial and marketing director at dPd
12:30  meeting at the Transit VIP Buffet VIP Buffet (level -1) 13:30
13:30 CargO aIrCrafT CaPTaIns amOng THemselVes: general market assessment of the past one and a half years agóra 14:30 
  and future opportunities in the  entire supply chain with presentations and a roundtable discussion
   aleKsandra BanOVIC, Commercial director at mHC mobility
   sZaBOlCs CZIfrIK, managing director at dPd
   nIKOleTTa KIss, Owner-managing director at Palmsped
   CsaBa árVaI, CeO at Boxy
  CaPTaIn’s BrIefIng:
   “supplysmart  Pack and deliver smart!”
    adrIana KOTTrOVa,	key	Account	Manager	at	smurfit	Westrock	and	JulIus maZan Innovation manager
   “Digital	pillow	fight:	opportunity,	stall,	struggle,	success”
    réKa HIlZInger, Commercial director at Billerbeck and PéTeR	GyőRI,	Coo	at	Infinite
14:30 aerIal refuellIng  KaPITánYOK egYmás KÖZT: benzinkúti csatorna sikerei és nehézségei kerekasztal-beszélgetés. agóra 15:15
 sTaTIOn  ZOlTán füZes, mobility director at shell Hungary
   PéTer gYúrós, Operations director at Orlen
   JÁn	HRIVňÁk, managing director of OmV, Head of retail division
15:15  airport shopping and meetings in the food court food court 15:30
15:30 aIr fOrCe One TaPOlCa “symbol of sustainability 2025” competition results, award ceremony. agóra 15:50 
  awards presented by: dr. felKaI BeáTa Olga, deputy secretary of state at the ministry of agriculture,  
  and ZsuZsanna Hermann, managing director and editor-in-Chief of Trade magazin, President of the  
  green division of the Hungarian marketing association (mmsZ), as well as ATTIlA	szűCs, Operational director of the division
15:50 sOlar aIrCrafT CaPTaIns amOng THemselVes: sustainability reports from around the world and Hungary  agóra 16:50 
  with presentations and roundtable discussions
   lásZló BüKI, Honorary President of the association for sustainable Packaging (feCso), Owner of Bs Plastic
   gergelY HanKó, managing director of the association of environmental service Providers and manufacturers (KsZgYsZ)
   Irén márTa, director of the Business Council for sustainable development in Hungary (BCsdH)
   nóra sZaBó, esg consultant of mastercard
  CaPTaIns’ BrIefIng:
   “sustainability: business or responsibility?”
    IVan HOluB, sustainability director at danone Cee OPOH
   “sustainability and innovation in the packaging industry”
    zolTÁn	szőnyI, sales director at dunapack Packaging
16:50 sOlar aIrCrafT CaPTaIns amOng THemselVes:  sustainability reports from around the world and Hungary,  agóra 17:45 
  with presentations and roundtable discussions
   mIKlós nagY, secretary general of the Hungarian association of Packaging and materials Handling (CsaOsZ)
   IldIKó BaláZs, director of Corporate relations at auchan
   IsTVán JusTIn, COO at real nature
   CsIlla ZOmBOrY, Head of Quality and environmental management at sPar
  CaPTaIn’s BrIefIng:
   “strategic changes needed  The appearance of generation Z as purchasing power in the market”
    sZIlVIa BódI, sales, marketing and Innovation director at ds smith
17:45  Quick refueling VIP lounge 18:00
18:00 flYOVer sIgHTseeIng flIgHT  TaKe-Off wITH Our surPrIse guesTs agóra 19:00 
   duty free by Boxy 
   Conversation with dánIel JellIneK,  Owner-CeO of IndOTeK group, and  
   GeRGő	solTész	investment	and	financial	expert
19:00   waiting for connection VIP lounge 20:30
20:30  BBQ dinner in the hangar, followed by a fantastic retro Party external hangar 02:30
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more information: Sára Justin – justin.sara@trademagazin.hu
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08:00  Check-in, waiting in the VIP lounge VIP lounge 09:00
09:00 Trade aIrlInes	 Boarding	Trade	Airlines	flights	 	Information	from	the	flight	attendant:	sZIlVIa KrIZsó agóra 09:15
09:15  BlaCK BOX agóra 09:30 
	 	 	 	“The	world’s	first	Jedi	crash	course	  how to use aI in personalization?”
    PéTer mOndOVICs, marketing manager at mastercard
09:30 HeaVY BOmBers CaPTaIn’s BrIefIng: market assessment of the past year and a half and the road ahead agóra 10:30
   “V4: Customs, Protection, desires and reality”
    gYÖrgY JaKsITY, Chairman of the Board at Concorde
10:30  air refueling food court 10:45
10:45 HeaVY BOmBers CaPTaIns amOng THemselVes: Brand alliance roundtable discussion agóra 12:00
  about strategy, challenges, future directions
   Tamás áCs, managing director at unilever
   CsaBa BelOVaI, CeO of Zwack unicum
   dr ágnes fáBIán,  managing director at Henkel
   ZOlTán feKeTe, secretary general at Hungarian Brand alliance
   PéTer nOsZeK, managing director at nestlé
   aTTIla sófalVI, managing director at mars
   ZOlTán VenTer, managing director at essity
12:00 aIr fOrCe One TaPOlCa Introduction of the Chain Bridge foundation and supported students with the contribution  agóra 12:15 
  ZsuZsanna Hermann, Chair of the Board of Trustees and IsTVán maTus Board member
12:15  meeting in the Transit VIP Buffet  VIP Buffet (level -1) 13:15
13:15 sTealTH BOmBer CaPTaIns’ BrIefIngs: Brand value trends and marketing communication,  agóra 14:45 
   what and how to achieve success, what value means today in Hungary and worldwide, with presentations
   “Brand footprint 2025 global & Hungary” results  with award ceremony
    Tünde TurCsán, managing director at Yougov shopper and dOrOTTYa Brenner, Consultant at the company
   “BTl on the radio?!”
    andrás galaVICs, Head of radio division and sales at atmedia and  
    JánOs KaPITánY Head of radio sales and Promotions
   “Kantar Creative effectiveness 2025  The world’s best-performing fmCg ads based on consumer ratings”
    gáBOr TOlnaI, division director at Kantar Hoffmann
   “The secret currencies of loyalty  How to take loyalty programs to the next level?”
    VIrág KIss, senior Consultant in Consumer Behavior at PwC
   “Cheaper with Clubcard  15 years of customer loyalty”
    CsIllA	kőVÁRI,	a	TesCo	brand	communication	&	execution	vezetője
   “sIrHa Budapest 2026: Business opportunities on board an international exhibition”
    Klára TIHanYI, exhibition director at Hungexpo
14:45  air refueling food court 15:00
15:00 fIgHTer aIrCrafT CaPTaIns amOng THemselVes: discounters, hyper- and supermarkets  about successes and challenges  agóra 17:00 
  in a roundtable discussion
  CaPTaIn’s BrIefIng:
   “In controlled airspace  the view from the cabin”
    erIK VágYI, managing director at nielsenIQ
  InTerVIew In THe COCKPIT:
   gaBrIella HeIsZler, President & CeO of sPar
  CaPTaIns amOng THemselVes:
   nóra HeVesI, Head of Communications at Tesco
   dr Tamás KaIBInger, Corporate affairs manager at lidl
   esZTer KaZaTsaY, Head of Communications at Penny
   márK maCZelKa, Head of Communications at sPar
   JánOs meZeI, Commercial director at Co-op star
    aTTIla nagY, sales director at auchan
17:00  airport shopping and meetings in the food court food court 17:15
17:15 emergenCY aIrPlane CaPTaIns amOng THemselVes:  drugstores about successes and challenges in a roundtable discussion agóra 18:00
   TIBOr BreZOVsKY, managing director at müller drugstore
   ferenC CZIgánY, Commercial director at ecofamily
   IsTVán dOBI, Owner of dél-100
   marIann JóZsa, managing director at dm
   marCell sárKÖZI, Commercial director at Henkel Consumer Brands
   éVa sZImeIsZTer, Procurement director at rossmann
18:00 sPaCesHIP  CaPTaIns amOng THemselVes: our surprise guests after launch agóra 19:00
   BerTalan farKas, Hungary’s	first	astronaut (invited)
   TIBOr KaPu, research astronaut of the HunOr Program (invited)
   aTTIla sZende, marketing director at stühmer
19:00   waiting for connection VIP lounge 21:00
21:00   aIr sHOw  gala dinner, lifetime achievement award ceremony, announcement of the “retailer of the Year 2025”  Internal hangar 04:00 

competition results, award presentations, birthday greetings, followed by music by Vegas show Band



daY 5 frIdaY, 26 sePTemBer 2025
 Departure programme arrival

 14:00  free time, wellness 17:30
 17:30  Travel to Badacsony, laposa winery 18:00
 18:00  winery tour 19:00
 19:00  wine tasting on the wine Terrace 20:00
 20:00  wine dinner 22:00
 22:00  Travel back to Tapolca, Hunguest Hotel Pelion 22:30
 22:30 good night, rest well!

daY 6 saTurdaY,  27 sePTemBer 2025
  Departure programme arrival
 07:00  Breakfast at the restaurant 09:00
 09:00  Travel to Celldömölk, Czelli mill 10:30
 10:30 Czelli mill visit and tasting 12:30
 12:30  Travel back to Tapolca, to the Trout festival 14:00
 14:00 lunch by the lake in Tapolca, then a walk back to the hotel 15:00
 15:00 rest and wellness at Hunguest Hotel Pelion 17:45
 17:45 Travel to sümeg, sümeg Castle 18:15
 18:15  watch the sümeg Castle games 19:45
 19:45 royal feast under sümeg Castle 21:30 
 21:30  Travel back to Tapolca, Hunguest Hotel Pelion 22:00
 22:00  good night, rest well!

daY 7 sundaY 28 sePTemBer 2025
   Departure programme arrival
 07:00  Breakfast at the restaurant 10:00
 10:00 Hotel check-out 11:00 
 11:00  departure home

optional program

YOu cAN FOLLOw cONFeReNce PROGRAMMe AT: 

more information: Sára Justin – justin.sara@trademagazin.hu

 b u s i n e s s d a y s . h u

09:00  Check-in, waiting in the VIP lounge VIP lounge 09:45
09:45 Trade aIrlInes	 Boarding	Trade	Airlines	flights	 	Information	from	the	flight	attendant:	sZIlVIa KrIZsó agóra 10:00
10:00  BlaCK BOX agóra 10:15
    “Perfect Trilemma  consumption without compromise”
    BaláZs HaJnal, director at mastercard
10:15 Trade aIrlInes durIng landIng, CaPTaIns’ BrIefIng: traditional  CeO takeaways agóra 12:30 
  once again bring excellent presentations and discussions this year
   “The fear can be overcome!”
    arTHur KeleTI cyber secret futurist, founder of IT security day (ITBn)
	 	 	 “Blind	flight?	life	after	death	  VuCa method for survival”
    andrás aVIdOr pilot, Chairman of the strategic Council at BnI global
12:30  meeting in the Transit VIP Buffet VIP Buffet (level -1) 14:00

Departure Flight programme gate arrival
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